Aviva’s Values
In the words of our colleagues
"I joined Aviva almost two years ago and when I first came one of the first things I wanted to
understand was what is our values?"
"I think the care value is one that's probably really close to my heart because it links us back to the
customer. And it's all about the customer that's why we're here."
"Care means to me is making sure our systems are in place to pay our brokers their due
commission and also to resolve any issues that come up as soon as we can."
"Operations to a data team to marketing; I've done a little bit of everything and the customer runs
through the blood of all of those roles."
"Because this is exactly what we do in claims, we care like crazy about people. And that's why we
do what we do."
"I've had customers say to me, "I wish I could give you a hug," you know, things like that. It's really
lovely."
"Our Aviva family are naturally caring towards one another. We want to give back, not just in a
professional sense but from a community perspective."
"Internally all I see is people constantly saying, how can we create community? How can we draw
people together?"
"We've all gotten better at working together, sharing ideas, and having a common goal, but
community makes it far, far bigger."
"What commitment speaks to is Aviva wanting to be more than just a reactive company that takes
customers' money, it's about trying to make the world a better place."
"I think the commitment value is kind of bringing us back to our purpose."
"When I joined the financial industry, I didn't think that I could also be a climate activist at the
same time. And now one of the best ways we can make a difference is actually through the way
that we manage pensions and investments. That's a really, really powerful way to actually drive
change."
"Aviva as a large company with large influence, that's great for them to step up and make us think
beyond our company."
"Having that focus on innovation and on disruption is absolutely brilliant."
"Aviva has been so forward leading, you only get to that place by confident individuals, confident
leaders and them being able to put confidence in others."
"That customer confidence in us comes from our brand reputation, the fact that we're continually
innovating, that we're there for wider society."
"We've been around for over 300 years and the confidence to say, we're gonna be around for
another 300 years."
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"The values are incredibly important in times of giving employees the motivation that they need to
go out and do their best for the customer."
"So, I had at least one foot in the "What's wrong with the old ones?" camp. But those four values
absolutely to me describe what it's like to work for Aviva, and the sort of Aviva I want to work for."
"I think these new values are strong. I think we'll get used to like we did the last ones and I think
they're good to get behind."
"You wouldn't choose friends with poor values, so why would you choose a company with poor
values?"
"My mom always taught me at the end of the day you have to look yourself in the mirror."
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